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Abstract 

This article depicts the importance of HR policies which are used by online businesses. Myntra is an online shopping site which uses HR 

policy for businesses and they hire employees by using this policy. The vitality of HR policy has been described here in detail. This article 

depicts the importance of online business. 

Consumer interaction is necessary for a business which has been described here in detail. An industry has to provide good salaries to the 

workers to motivate them which has been described here in detail. It depicts the elements of HR resources such as Grievances and 

disciplinary actions. 

This policy helps to provide training to the workers and it assists to provide advertisements for the products. Myntra is a famous digital shop 

which uses this policy to hire workers. 

This article depicts the importance of motivation for the workers and it depicts the regulations of HRM practices. It depicts the significance 

of Human resources for a digital business. 
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INTRODUCTION 

Human resources policies are used in online shopping or 

e-business. Myntra is an online shopping store which uses 

human resources to enrich its business. HRM policies are 

used by the managers of an online store to manage the 

business properly. Myntra uses HRM policies to hire workers 

and they also use them to increase the productivity of their 

business. HRM enables Myntra to improve the workplace 

and it helps to enjoy their personal life. This article will 

depict the improvement of HRM practices for online business 

or shopping. Myntra uses this policy to enrich its online 

business and it helps to expand its business in foreign 

markets. HRM policies are used by various businesses to 

improve the performance of a business and it aids to solve the 

complexities of business. This article will describe the 

impacts of HRM policies and it will discuss the role of online 

business. HRM policies provide some laws to hire workers 

and it also helps to train the workers. It provides safety to the 

workers and it is used by Myntra to use online shopping. 

Leaders of the organisation use these policies to control the 

business and it also assists to satisfy the customers. HRM 

policies are very important for an online business which will 

be described in this article. 

REVIEW OF ARTICLES 

This article will depict the improvement of HRM practices 

and digital marketing. It uses the internet or electronic 

devices to enhance the process of the business. Mobile 

applications or software are used in digital marketing or 

online shopping. Digital channels are used in online shopping 

to improve a business. HRM policies are used in online 

marketing for the enhancement of a business [1]. It can 

improve the performance of a business and it helps to hire 

employees. This article depicts the improvement of a 

business by using HRM policies and it helps to solve the 

obstacles in the business. 

This article depicts the process of online shopping or 

digital marketing by using technology. Millions of people use 

the internet in this era and they can use online shopping for 

their safety. In 2020 most people use online shopping to save 

from coronavirus and digital marketing was required that 

year [2]. Digital marketing is now used in various countries 

for business which must be described in this article. This 

article will highlight the improvement of e-commerce 

business and the ways of e-business. Human resources are 

used to manage a business properly and it is used by the 

managers. The importance of HR practices will be depicted 

in this article. 

E-commerce business is very important in modern days to 

improve the way for business. This article depicts the 

expansion of the internet which can help to improve the 

business properly. This article identifies the condition of 

e-commerce business by using HRM practices. The 

opportunities for an e-commerce business will be depicted in 

this article. It will explore the policies of HR practices and it 

depicts the improvement of technology [3]. This article 

defines the concept of digital marketing and it expresses the 

ways of marketing. E-commerce business has been described 

in BRICS and it explores the way of business. 
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This article depicts the importance of a global lifestyle and 

it will portray the development of technology. Various 

organisations use digital marketing to enrich their business 

properly and digital marketing helps to get customers from 

the international market. There are a lot of industries in the 

world which use the internet for the improvement of their 

business. Human resources mainly help to train the workers 

and hire workers [4]. The marketing mix is used by several 

industries to understand the position of a market. It helps to 

produce different kinds of products which can please the 

consumers. This article depicts the importance of online 

shopping in the global market. 

E-business uses several websites to connect with the 

consumers and it helps to give information to the consumers. 

A company can deliver products by using digital marketing 

which will be described in this article [5]. A company can use 

HR policies to solve the problem of a business. E-business 

provides good services to the users and uses the internet to 

enhance their business. E-business companies use various 

platforms to improve their business properly. Digital 

platforms help to sell products easily and buyers can buy 

products easily. The main objective of this article is to 

explore the condition of digital business. 

Human resources are used by several businesses to control 

the business properly. It can increase the productivity of a 

business. A company has to understand the needs of the 

customers properly. This article depicts the necessities of 

e-business in modern days and it helps to internationalise a 

business properly [6]. Human resources provide some ways 

to manage the business properly. This article describes the 

way of digital marketing and the importance of the internet. 

The digital business helps to give protection to the users and 

it helps to establish a brand value of a business. Digital 

business is used by several industries to improve the 

productivity of a business. 

This article will describe the rise of e-commerce business 

and it will discuss the importance of the progress of 

technology. An E-commerce business can bring growth to the 

business and it is an essay way to interact with customers. 

Customers can use the process of digitalisation to get safety 

from business and they can enjoy using this process [7]. 

E-commerce business helps to earn high revenue from 

business and it helps to complete the purpose of a business. 

This article will depict the ways of digital business and it will 

explore the policies of HRM practices. 

This article will depict the significance of consumer 

interaction which can make a strong relationship between 

customers and businesses. Consumer communication is the 

responsibility of businesses to understand the needs of the 

workers and the customers. Retailers can provide good 

services to users by using digital marketing. The positive 

impact of digital marketing will be explained in this article 

[8]. It helps to improve the lifestyle of the users by using 

online shopping. Marketing is now important for all 

businesses these days which will be described here in detail. 

Artificial intelligence is used in this business to offer good 

services or ministry to the public. 

This article depicts the benefits of an e-commerce business 

and the customers can get a lot of benefits from the business. 

It helps to deliver a product easily and customers can explain 

their opinions through an online process. High investment is 

necessary for this business because a company has to invest a 

high capital for technology [9]. This article will depict the 

investments of capital for technology. Relationship 

marketing can be described in this article elaborately. 

Relationships help a business to obtain a high profit from the 

business and it can remove the complexity of the business. 

The process of digitization will be described here in detail. 

The main purpose of this article is to describe the 

performance of an electronic business. Technological 

facilities will be described here in detail which is required in 

business. Online business is more valuable than other 

traditional trades and online marketing was used during the 

critical situation of Covid-19 [10]. The importance of 

omnichannel will be stated in this article. Online shopping is 

increasing day by day for business and a retailer has to 

understand the vitality of online shopping. The theoretical 

perspective of e-business will be stated here clearly and it 

depicts the way of online business. This article describes 

digital marketing to provide good services to users. 

MATERIALS AND METHODS 

The field of research philosophy is fairly broad. However, 

the nature, origin, and growth of knowledge are the main 

concerns of research philosophy. Research philosophy can be 

defined as the process of gathering, analysing, and using data 

in research. There are numerous ways to study philosophy. 

But this particular study will have an Interpretivism-based 

philosophy. The researcher will be assisted in interpreting a 

component of the data that was gathered for this study using 

interpretivism, also known as interpretivism. Additionally, 

the interpretivism research theory aids in interpreting human 

interest and turning it into a study [21]. Financial information 

necessary to comprehend Myntra's business growth will be 

gathered using the interpretivism research philosophy. In 

order to comprehend how Myntra 's financial management 

affects business growth, the research will analyse its financial 

data as well as other relevant data. Understanding how to 

interpret user data is crucial to understanding the 

fundamental role that financial management has played in the 

expansion of Myntra‘s business. In order to understand the 

significance of financial management in the company's 

growth trajectory, it will be necessary to assess Myntra's 

profitability, financial policies, and other key financial 

information. 

A framework for the research works that the researcher has 

selected to complete a research study is known as a research 

design. When the bias is minimised in the data generated and 

accuracy and trust in the data used in the research are also 

increased, the impact of the research increases [22]. To finish 

the overall research findings and discussion, this particular 

study will adhere to a descriptive research design. 



Technoarete Journal on Advances in E-Commerce and E-Business 

Vol-1, Issue-4, November 2022 

e-ISSN: 2583-3049 

 

  3 

Descriptive research design, according to [23], aids in honing 

the entire research methodology for the subject matter and 

also positions the study for success. The descriptive research 

design aids the researcher in methodical data collection for 

the study. This method of research gathers vital financial 

management information for Myntra's company. The 

discussion of the research's findings is further aided by the 

descriptive research design. The researcher will be able to 

illustrate and describe the study's findings in general terms by 

using the descriptive research design method. A descriptive 

research design will go into further depth on the research's 

findings. The framework of the descriptive study design 

allows for a comprehensive description of Myntra's financial 

management. 

Researchers might complete their research projects in a 

variety of ways. In order to accomplish the investigation, this 

particular research report used an inductive research 

methodology. Due to the fact that the inductive research 

approach does not always require the formulation of the 

objectives [24]. The inductive research significantly aids in 

addressing the research issue and achieving the goals and 

objectives of the study. The inductive research approach, 

according to [25], focuses on obtaining the pertinent answers 

to the study questions. Additionally, a new theory that is most 

relevant to the research difficulties is produced through the 

inductive approach to research. The researcher might observe 

the course of Myntra's financial management by using the 

inductive research methodology. The inductive research 

approach aids in the identification of the first relationship and 

the development of empirical generalisation as the study 

proceeds. In order to comprehend the function of financial 

management in the expansion of Myntra's firm, the inductive 

research approach follows three easy phases. First, the 

researchers gather important information regarding Myntra's 

finances and expansion. The research then analyses trends in 

the relationship between Myntra's financial management and 

its company success before developing a theory to explain 

this relationship.  

The primary consideration in any research project is the 

data collection strategy. Any researcher's efforts to get the 

right answers to the research questions can be harmed by 

using the incorrect data collection methodology. There are 

mainly two categories of data collection techniques that any 

researcher can use, according to [26]. These are techniques 

for gathering both qualitative and quantitative data. In order 

to properly address the research questions, this particular 

study adapts the qualitative data collection approach. This 

research's context and nuance are provided by the qualitative 

data collection technique. In order to analyse the significance 

of financial management in business growth, the research is 

furthered by a better understanding of Myntra's capabilities in 

terms of financial management. 

Data is a measurement, instrument, and fact that aids in 

any research project's ability to draw a conclusion. Primary 

and Secondary sources make up the majority of data 

collection methods [27]. The implementation of both of these 

methods of data collection can be done using a mixed 

manner, though. But for this study, secondary sources were 

used to retrieve the data. The secondary data sources are the 

data that are already available from any prior research. 

In order to finish this research, ethical thought is also put 

into great care. When conducting research, there are a 

number of ethical considerations that must be taken into 

account. Research ethics are greatly valued because they 

safeguard honesty, human rights, and human dignity. 

Additionally, it facilitates the interaction between society and 

science. Through the data collection technique for this study, 

no one's personal information was obtained [28]. 

Additionally, no one's private information is published in the 

study. To complete this research, a secondary data-gathering 

source is used. Every publication that is printed in the study 

effort, including journals, articles, organisations, and other 

entities, shall be referenced to uphold the research's integrity. 

RESULTS 

Human resources are very important for the development 

of any business because they can increase the productivity of 

a business. It is also used to motivate the workers in the 

organisations and it can improve the growth of the 

companies. It can provide the right direction to the companies 

or industries for business and it provides advantages to an 

organisation. Myntra is a famous online organisation which 

believes that HRM practices can excite their workers 

properly. This organisation uses HRM policies to provide 

training to the employees [11]. It also helps to hire workers 

from the market and employees can contribute to a company 

for its improvement. Myntra uses some essential laws for 

employers with the help of HRM practices and they provide a 

vacation to the employees by using it. The managers of a 

company use HR policies to manage the business properly. 

HR helps to increase the interaction in the organisation and it 

is very helpful for digital marketing. Various online 

organisations use these policies to encourage their workers 

and it helps them to enhance their business properly. HRM 

policy is an agreement or service between the client and HR 

specialist and it can increase the performance of a business 

[12]. It is used for various reasons such as expenses, payment 

and compensation. It helps to inspire the workers and it is 

necessary for online marketing. HR policies help the 

managers to be independent in the organisations and it helps 

to provide specific rules for the workers. 
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Figure 1: Human resource planning [13] 

HRM policies help an organisation provide opportunities 

and benefits to the workers. It helps to increase the 

effectiveness of the industry and online shopping uses it to 

provide good services to users. Myntra uses these policies to 

improve their business and it also helps them to control the 

business properly. Myntra wants to internationalise its 

business with the help of HR policies and it helps to hire 

employees [13]. Online marketing can be used to manage 

their staff and it can be used as a strategy for business. It can 

explore the ability of the workers for the work and it can 

direct the staff for the work. HRM policies have some 

important elements such as opportunity policy, hiring and 

recruiting policy, offboarding and termination, bonuses and 

salaries and safety [20]. It can encourage the workers which 

is essential for an organisation. A company should provide 

safety to the workers and it helps to inspire the employees. It 

aids to motivate the employees or staff in an organisation. A 

company should provide good salaries and rewards to the 

workers because it helps to inspire them properly [14]. HRM 

policies help to use the internet and it can provide benefits to 

the workers. Disciplinary actions of a company can be 

improved with the help of HRM practices and it can manage 

the staff. It can increase the confidence of the workers in the 

work and it can solve any problem in the organisation. It 

helps to improve the performance of digital marketing. 

Myntra uses HRM policies to provide feedback to the 

workers and it helps them to satisfy the workers. Several laws 

are used by online companies with the assistance of HR 

practices and it helps to overcome any complexities of 

business. It helps to improve the productivity of a business 

and it is used by several businesses [15]. HR managers can 

arrange a program to train the workers and they can explore 

their statement in the program. HRM policy is a term for a 

bunch of activities and it helps to motivate the workers. It 

helps to improve a business by using some strategies. 

Organisational growth can be improved with the help of the 

policy and it helps to motivate the workers. Digital marketing 

uses this policy to improve the business and it helps to 

improve the activities of the organisation. Myntra uses this 

policy to inspire their workers and it helps them to hire 

employees for the organisation. A helpful infrastructure can 

be made with the boost of HR policies and it can examine the 

skills of the workers [16]. A company can use different laws 

for the staff by using HR policies and it helps to increase the 

accomplishment in work. It is very essential for an 

organisation to improve the business properly. Online 

business organisations use various policies to establish their 

business and it helps to increase customer communication 

which is essential for business [19]. Interaction is necessary 

for a company to connect with the workers and the 

consumers. 

 
Figure 2: Marketing process of Myntra [20] 

HRM practices are used by various organisations to hire 

workers and it aids to train the workers. The managers of a 

digital shop can use this policy to improve the business and 

they can control the business properly. HR policy is vital for a 

company to improve communication in the organisation and 

it helps to increase the effectiveness of business. Myntra can 

make a business plan with the help of HR policies and it helps 

to solve the problems of an organisation [17]. Human 

resources assist the workers to learn the work and it expresses 

the capabilities of the organisation. Organisational culture 

can be improved with the help of HR policies and it can 

increase accomplishment in work. A company can improve 

the growth of the business by using HR policies and it helps 

to earn a high profit from the business. Myntra uses a dress 

code for the organisation by using HR policies and it helps to 

improve discipline in the organisation. HR policy helps to 

decide lunch periods for the workers and it helps to use some 

elements for the business. A company can use the internet 

and email with the help of HR policy and it aids to advertise 

the products to attract people. It helps to improve the 

infrastructure of a company and it can train the workers [18]. 

A relationship can be established between the customers and 
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the business and it can bring a solution for the organisation. It 

helps to satisfy the workers which is necessary for digital 

business. 

CONCLUSION 

After analysing this article it is concluded that online 

shopping is very important to expand a business. The 

importance of HRM policies has been described in this article 

clearly. A company can use this policy to improve the growth 

of the business and it helps to overcome problems. Myntra is 

a famous online shopping site which uses HR policies to 

improve its business. This company uses this policy to 

manage the business properly and it helps to provide salaries 

to the workers. The important elements of HR practices have 

been elaborated on in this article. This policy helps to provide 

a good salary to the workers and it helps to motivate the 

employees. This article describes some important facts about 

HR policies for a business. Several online companies use this 

policy to improve their business and it helps to train the 

workers. The managers of the company can manage the 

business properly with the help of HR policies and it helps to 

guide the workers. Online business helps a company to 

internationalise the business properly and it helps to attract 

users. It helps to advertise the products and it can help to 

learn the workers for the organisation. 
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